Ci-joint des documents et  des pistes d'exploitation qui ont été proposés sur le thème «Alternative Ways of Consuming»  lors de la 2e partie du stage portant sur l'hétérogénéité en STS .

1. EATING HABITS

° Document audio «Freeganism»  A2+/B1

  Podcaz la Réunion –  «Idée de Progrès»

° Document texte « Vegan is going mainstream» B1+ 

  (ci-dessous)

VEGAN IS GOING MAINSTREAM 


Recent research suggests 36 % of US consumers either prefer milk alternatives or use meat alternatives, which is substantially more than those who claim to be vegan. 

These and other vegan products also appeal to vegetarians

who make up 7 % of the US population and flexitarians , 

or people who eat meat, but are eating less of it, said Pierce, Director of Strategy and Insight at New Hope Media. (…)



Twenty-three percent of consumers still associated vegan products with animal welfare, but that is no longer the leading association, Pierce said. Rather, the association of vegan with health food took the top for 35 % of consumers making the connection. In addition, 13 % of consumers associated vegan products with cleaner ingredients, 12 % with weight loss, 11 % with environmental responsibility and 8 % with social responsibility according to data Pierce presented.

These shifting associations mean most growth of vegan products are not coming from vegans, but rather meat-eaters who are cutting back. (…)
In addition, millennials  focus on preserving the environment for future generations and sense of social responsibility is contributing to the rise of vegan eating.


.



Elizabeth CRAWFORD, foodnavigator-usa.com, 2015



(1) the  millenial generation = born around the year 2000

° Document video «Locavores Trend Takes Root» B2

  www.youtube.com/watch?v=rMJUdN-aWIs
2. SHOPPING

° Document video: Shop You-Interactive Shopping Window A2+

www.youtube.com/watch?v=69Z8EaLjrbo
° Document audio: Alternative buying: Op shops B1

Podcaz La Reunion «Idée de Progrés» Alternative buying 

° Document video: Another way of consuming: Virtual stores B2

www.HYPERLINK "http://www.youtube.com/watch?v=gxk4Uma8CV0"youtubeHYPERLINK "http://www.youtube.com/watch?v=gxk4Uma8CV0".com/watch?v=gxk4Uma8CV0
3. TRANSPORT

° Document video The 

www.HYPERLINK "http://www.youtube.com/watch?v=Qpail9vsKwQ"youtubeHYPERLINK "http://www.youtube.com/watch?v=Qpail9vsKwQ".com/watch?v=Qpail9vsKwQ
Future Of Transportation B2

° Document Texte «How to cut the cost of commuting» B2

(ci-dessous)

HOW TO CUT THE COST OF COMMUTING

Driving to work alone by car is expensive, and often dull, so a growing number of motorists are choosing to share their commute.

Through the liftshare.com website, Lucy Gardner located three other people already in a car share, and who were making the same commute. She asked to join them and now alternates driving with car owners Rob Scott, 28, and Tom McDonald, 29. 

Fourth commuter Maisie Platts, 27, chips in £4-£5 a day for fuel.

Lucy says: “I save about £160 a month on petrol, plus wear and tear on my car. It’s absolutely fantastic.

“And there are other benefits – you can have a chat, or a rest if you’re not driving. You can also have a good whinge (1)about work, so when you get home you’ve got it out of your system.”

Lucy is one of a growing number of commuters using the internet to find others to share their journey to work, slashing travel costs in the process. High fuel prices and insurance premiums, plus soaring train fares, mean many are finding it harder than ever to afford the daily commute. More are looking at car sharing as a cheaper – and greener – alternative.

Liftshare is the UK’s biggest car-sharing network and is seeing a surge in interest. Almost 64,000 people joined in 2010. In 2011, this rose to 71,000 – or about 6,000 new members per month. This means it’s on track to hit 500,000 members by April.

According to Liftshare, which is a social enterprise, the typical commuter who car-shares every day saves about £800 a year, but many save much more. Meanwhile, 91 per cent of car commuting is single occupancy.

Members must be over 18 to register on the site, which is free to use. They input the trips they’d like to share, with details of times and destination, and search for suitable matches. People without a car can inquire about lifts in their area and contribute to fuel.

Cecilia Bromley-Martin, Liftshare’s head of communications, says rising motoring costs have had a definite impact on the popularity of the site.

“Petrol prices are double what they were in 1999 and many people have realised that driving to work on their own is just not viable. Some of our members are saving well over £2,000 a year just for making the effort to find people to share with.”

She adds that a number of businesses now pay to use Liftshare’s systems to run their own car-sharing scheme, including Jaguar Land Rover, Sky(2) and Scottish Power(3).










From « The Telegraph », February 14th, 2012




(1)to have a whinge about/ to whinge about = to complain about – (2) Sky is a Telecommunications company – (3) Scottish Power is an energy company 

–--------

On peut  choisir un document dans chaque rubrique ou  deux documents ou choisir d'exploiter une rubrique .

Pistes d'exploitation:

On peut procéder de la même façon que précédemment = 1 document pour chaque groupe en fonction de leur niveau mais on peut également donner le même document aux différents binômes et apporter, si nécessaire, une aide ponctuelle à certains. Chaque groupe peut aussi se concentrer sur une tâche ou une partie du document commun. 

Dans tous les cas la mise en commun se fera en classe mais ne devra pas être trop longue. Les élèves devront prendre la parole en continu lors de cette mise en commun.

EATING HABITS

 Groupe 1:  Doc. Audio «Freeganism»

 document qui n'est pas difficile d'accès mais qui comporte néanmoins du lexique que les étudiants peuvent ne pas connaître/maîtriser. 

Les étudiants peuvent travailler en binômes avec tâches particulières:

Pour étudiants A2/A2+: Ecoute du document avec pour tâche: être capable de définir le mot Freegan ? 

On pourrait partir d'une image 
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  ou 


[image: image3.wmf]ou                                                                                        apport lexical

dustbins/scavenge for 







    food/ waste / throw away

 go through

 puis après écoute:  FREEGAN = contraction of the words «free» and «vegan» / vegan =     an extreme form of vegetarianism . A freegan is a person who goes through dustbins and takes the food that has been thrown away/ + not a poor person but a lifestyle.

pour les étudiants B1: main activity of freegans? = dumpster diving = organizing raids on supermarket and restaurant bins to find all the wasted food




   + why being a freegan?  Not a solution to global poverty but a way to feel less guilty/ to «alleviate guilt»

Après avoir accompli cette tâche, les étudiants de ce groupe préparent un recap. oral: ils doivent expliquer à leurs camarades ce qu'est un freegan/ ce que fait un freegan et pourquoi.

Ils travaillent en binômes: un étudiant de A2/A2+ avec un étudiant de B1. 

Groupe 2: B1+ Document Texte «Vegan is Going mainstream»

After reading the document, pick out information about the following elements:

Global comprehension

	US consumers
	Their diets = what they eat

	vegetarians
	Do not eat meat (eat vegetables, fruits, eggs, dairy products).

	Flexitarians


	Eat meat but less of it.

	Vegans


	Eat vegan products.


 

Detailed comprehension:

What do “vegan products/food” refer to? Quote the text.

“animal welfare” l.6, “health food” l.8, “cleaner ingredients” l.9, “weight loss” l.10, “environmental responsibility” l.10, “social responsibility” l.11.

What is the trend about vegan products or vegan eating? Quote 3 words.

”mainstream”, “growth” l.12, “rise” l.15.

Conclusion 

More and more people are vegan in the US.

More and more consumers are concerned about health issues: putting on weight/losing weight, overweight, obesity.

More and more consumers are eco-friendly, environment friendly. 

They promote sustainability/sustainable business models.

Les étudiants peuvent travailler à partir de la fiche ci-dessus ou à l'aide de la consigne:

Read the following document and be ready to explain what a vegan is / what vegan products are and the trend concerning this.

Les étudiants travaillent en binômes et doivent, après avoir travaillé sur la compréhension , préparer un recap. oral pour expliquer à leurs camarades ce qu'est un vegan/ ce que l'on apprend sur leurs «eating habits». 

Groupe 3 Doc. Video: Trend Takes root (CBS NEWS)  groupe B2 

Document un peu long qui pourrait être coupé en se concentrant uniquement sur le couple.

Keywords/ideas given.

→Who? The Arroyos (Adrian and Maggie), an American successful couple and their daughter.

Their challenge? 1 year without supermarket food, buying locally and eating locally, reducing food miles “no more than 100 miles from home”.

The big deal? “A new word” /”last year ‘s word of the year”, local food is chic and tasty, delicious. 

TV newscaster’s definition? “to cut down distance between farm and table”. 

→Recap: New eating habits: eating better, eating tasty and delicious food.

New lifestyle: no more going to the supermarket, being concerned about nature and the environment, being environment/eco-friendly, being concerned about health and fitness.

Target: a successful young couple, (rich people) well-off classes, families who are preoccupied with/worried about their health and nature, fair-trade values. 

Explain: “living off locally grown food is the latest craze” + “locavores: trend takes root”. It is trendy, people are crazy about it. So maybe it will not last long. 

On peut donner à ce groupe (qui peut se débrouiller) quelques mots ou éléments- clés. Ils doivent être capables de définir ce qu'est un Locavore/ ce que cela implique/ qui est ciblé par ce mouvement.

Même consignes qu'aux autres groupes: préparer un recap. oral. et en rendre compte aux autres groupes.

Lors du recap. oral: les groupes qui n'ont pas travaillé sur le document doivent prendre des notes / on demande à 1 ou plusieurs personnes ensuite de récapituler ce qu'ils ont compris .

Enfin on peut procéder à une prise de notes collective (avec professeur/ recap. ensemble)ou des rapporteurs de séance qui prennent les notes remises au professeur en fin de parcours (pour vérification) et données à l'ensemble des étudiants à la séance suivante. 

–-------

Pour la 2e rubrique «Shopping» , on pourrait proposer le même type de fonctionnement en faisant travailler les étudiants par groupes (différents niveaux) et en leur donnant une tâche (professionnelle) particulière:

1. Shop You «Interactive Shopping Window»

As a sales representative working for «Digital Mind», a company focusing on new and innovative technologies, you explain to retailers why «the Shop You Interactive Shopping Window» would be «a plus» for them.

Ou  tout simplement: What makes the «Shop You Interactive shopping window» different from a traditional shopping window? 

Document qui ne pose pas de problème de compréhension/ les différentes étapes (expliquées) sont accompagnées des images. Une capture d'écran de la 1ère image permettrait néanmoins d'introduire certains mots: clothes / item of clothing/ garment(mot donné dans le doc. Vidéo)/ to try on clothes/ to display clothes..

2. Alternative buying – Op shops

On peut anticiper à partir du titre et du mot « alternative = different, not usual»

puis examples of «alternative buying» ou non.

On peut simplement leur poser la question: What are op shops? 

= opportunity shops / second-hand shops

= run by charities , for example the Salvation Army 

= very cheap things/items such as clothes, equipment, books 

= the target = people who can't afford to buy new things, or people who are looking for vintage clothing 

3. Virtual stores

Document qui peut être proposé à un groupe niveau B2/B2+ . Le présentateur a un débit assez rapide mais les images aident bien à la compréhension et les étudiants connaissent les «QR codes». 

«Virtual stores versus traditional stores» 

Autre piste d'exploitation: on peut faire travailler l'ensemble des étudiants sur le même document: ex: dans la rubrique «TRANSPORT» 

ex: «How To Cut The Cost Of Commuting» (article)

On part du titre et de la phrase introductive avec l'ensemble des étudiants:

Repérage + élucidation mot répété: to commute-the commute   = to travel to or/and from work / the time when people travel to or from work 





Repérage articulation phrase: problem = Driving to work = expensive + dull «so»→ solution = share the commute 

Thème posé = car sharing / car pooling 

- Anticipation avant lecture de l'article: 

advantages or benefits of car sharing in your opinion?

= cheap/ not expensive/ money-saving 

=  make savings/ slash(reduce) costs: maintenance of the car/ wear and tear .. (=mots donnés dans le texte)

= a green alternative/ environmentally-friendly / less pollution / fewer cars on the roads = less congestion 

- puis recherche d'éléments d'information différente en fonction du niveau des étudiants

Pour le groupe A2/A2+

1ère partie du document: l.1---15 

° You are going to be introduced to Lucy Gardner who has opted for car sharing. Pick out her reasons for doing this(vocabulaire donné en amont , ce qui rend la lecture bien plus facile+ lecture ciblée )

- she saves money thanks to car sharing «about £ 160 a month»: petrol + wear and tear on her car

- this is a way to socialize, make friends «you can have a chat»+ people forget about their problems at work «you can have a good whinge about work, so when you get home you've got it out of your system»

- It enables people to rest/have a rest after their work day «you can have a rest»

pour le groupe B1/B2/B2+

2e partie document: l.16 –-- the end

Pick out information about: Liftshare.com: what it is/ how it works/ its success

= located in the UK / British

= the «biggest car-sharing network» « is seeing a surge in interest» = a successful car-sharing website / a popular site with more and more members

= conditions to register/become a member: you have to be of age «over18» people have to enter all the information concerning the trip they want to share: destination- time- 

the site = free to use 

You can use this site even if you don't drive / you are not a motorist / you will give money for fuel = «contribute to fuel» (to fill up with petrol/gas)

= very successful / popular because of the rising motoring costs/ fuel costs 

+ a number of businesses are calling on them for their own car-sharing scheme

–-------

Après la mise en commun on pourrait s'attarder sur 2 phrases tous ensemble (pour lexique/sens et construction de la phrase)

«High fuel prices and insurance premiums , plus soaring train fares, mean many are finding it harder than ever to afford the daily commute» 

explicitation de «soaring» en l'associant à «high»  +  «to afford» + construction:  «mean» = verb 

«91% of commuting is single occupancy» = faire comprendre le sens de «single occupancy» = only one person in the car 

–-------

2 EXEMPLES DE TÂCHES FINALES POSSIBLES, 1 orale et 1 écrite:

1) Vous êtes ….., assistant de gestion chez Fab23. Vous rédigez une note de service pour l’ensemble du personnel en respectant les consignes suivantes.

Vous venez de lire l’article “How to cut the cost of commuting” et de découvrir l’existence du site Liftshare.com.

Vous expliquez que le covoiturage journalier pour se rendre sur son lieu de travail est intéressant financièrement et humainement. Vous donnez 2 exemples précis inspirés de l’expérience de Lucy Gardner sans citer cette dernière.

Vous soulignez quelques-uns des avantages (3) du service proposé gratuitement en ligne. 

Vous exprimez le souhait de voir cette pratique se développer parmi vos collègues car l’activité principale de Fab23 est d’aider les PME à réduire les coûts du stockage et du recyclage de leurs déchets.

Formules de politesse et présentation d’usage.

Utiliser la date du jour. 

2) Defend your viewpoint.

A TV show is organized by a major TV channel to discuss the positive and negative aspects of new eating trends.

Student 1: You are a young successful manager, as a locavore, you are a proponent of new eating trends.

Student 2: You are a student and while you don’t totally oppose new eating habits, you don’t really feel concerned about it. 

-work in small groups (3) then choose a spokesperson to defend your position.

-both spokespersons make their presentation and the class votes for the most convincing one.
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