Make a joint summary of the following set of documents and explain the current economic paradox of the green transition in industry. 
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more energy efficient.”




The Price Of Being Green

By Christina Gillham | Newsweek Web Exclusive Mar 23, 2009

Can we still afford to invest in an environmentally friendly economy?

At a time when the nation struggles to find its way out of an economic crisis, does [Being green] matter? NEWSWEEK's Christina Gillham spoke to Fred Krupp, president of the Environmental Defense Fund (EDF) about those issues and why he thinks a green economy can lead us out of the financial crisis. 

Newseek: How concerned are you that the environment will fall off the priority list of people?
Fred Krupp : Going green today means saving green, whether you're a small household, a small business, an electric utility or even a global manufacturer. That's always been true, but it's become a big focus lately for companies looking for smarter and more profitable ways of doing business. General Electric, for example, has saved $100 million in energy costs since 2005 through water-saving and carbon-reducing initiatives. We've found that companies are missing huge savings in annual operating costs, so we're training MBA students as energy-efficiency experts and embedding them in companies to find cost-effective improvements. It's been a huge success.

Living Green: Get your business to think green

by Christina D.B. Frankel

Sep 08, 2009

http://www.tracypress.com/pages/full_story/push?article-Living+Green-+Get+your+business+to+think+green-%20&id=3548606-Living+Green-+Get+your+business+to+think+green-&instance=home_opinion_lead_story
Make yourself, and your skills stand out in your company. This deep recession will be over eventually, and when it is, green businesses will lead the pack. You can help your company by showing it how to make the green transition.

Even without knowing what kind of company you have or who you work for, every business can benefit from going green. Even small steps will save your company resources.

But even more important to businesses now is to gain a competitive edge. Marketing your company’s green business savvy to consumers will make it stand apart.

